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Annomauus. Hccrneoosanue 00ycio8neHo, 80-nepebix, HeOOXO0OUMOCHbIO KOHKpemu3ayuu onpeoeieHusl
PUHAHCOBO-KPEOUMHBIX YYpedcOeHUll KaK CyOvbekmos b6ankosckoll cghepwvt Kazaxcmana, ananuza u oyenxku cyuje-
CMBYIOWUX N00X0008 K YAPABGIEHUIO UX YCMOUYUBOCIbIO 68 CIMPAMeSUYecKom dcnekme U 6blAGIeHUuIo (pakmopos
(803MOJHCHBIX Y2PO3 U ONACHOCTEN), NPUBOOAUUX K NOMEPU (DUHAHCOBOU YCMOUYUBOCIIU, U, 80-8IMOPbIX, HEOOX00U-
MOCbIO pa3pabomKu. MEXaHu3Ma YApAeieHus: QUHAHCOBOU OOXOOHOCHbIO (PUHAHCOBO-KPEOUMHBIX YYPeICOeHUl,
0becnequsaiouezo ux yCmoudusoe Nov0NHCeHUe Kax 8 KpamkOoCPOUHOM, MAK U 8 00JI20CPOUHOM NEPUOOE.

OpueunanbHocms ucciedoganust. JJis NOBbIULEHUS. KAYyecmed YnpaeieHus GuHaHcamu u obecnedyenus 0o-
XOOHOCMU PUHAHCOBO-KPEOUMHBIX YUPeNHCcOeHUll HeOOX0OUMO 0DOCHOBAHUE U PA3PAOOMKA CIMpPAme2uu YnpasieHus
ux gurnancosoli ycmouuusocmvio. Ilpu smom credyem yuumuléams, 4mo oadce npu 6blcOKOU dghekmugrnocmu u
00X0OHOCHIU HEOOCMAMOYHOE HUMAHUE K B0NPOCAM 0becnedens YCmoudugocmu U SKOHOMUYECKoU 6e30nacHocmu
DUHAHCOBO-KPEOUMHBIX YUPEHCOCHULL MOXHCEN NPUBECMU K 803HUKHOBEHUIO Y HUX (DUHAHCOBBIX 3aMPYOHEHUL.

Pesynomamot uccneoosanus. C yuemom paccmompeHHbIX 8bluie npooiem aKmyaibHOCHb 60NPOCO8, CEA3AH-
HbIX C COBEPUIEHCNBOBAHUEM MEXAHUIMA YCIMOUYUBOCTU (DUHAHCOBO-KPEOUMHBIX VUPeXHCOeHUU, 3HAYUMENbHO 803-
POCIa, KaKk 603pocia U NOMpeOHOCHb HOUCKA HOB020 MeMOOOI0SUYeCKO20 annapamd, HanpaeileHHO20 HA aoanma-
YuIo U U3yueHue 3apybeNcHo20 ONbima U NPAKMUYECK020 HEOPEHUs €20 8 OMeHeCMBeH Y0 DAHKOBCKYIO CUCEM).

Kniouesvie cnosa: Oaukosckas cucmema, QUHAHCOBAS YCMOUYUBOCHIb, OOXOOHOCHIb, 0E30NACHOCHb
PUHAHCOBO-KPEOUNHBIX YUPEHCOCHULL.
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Annotation. The article analyzes approaches to assessing the sustainability of tourism development in the
region. The current level of tourism development requires paying attention to the rational use of existing resources in
the regions. As practice shows, tourism contributes to the formation of favorable economic conditions, but it also has
negative consequences, since an increase in the tourist flow leads to environmental pollution, damages tourist display
objects, and provokes social problems. Sustainability in tourism implies a positive balance of environmental, socio-
cultural and economic resources in the region.

Originality of the research. The scientific novelty consists in the development of methodological recommen-
dations and practical proposals for improving the process of communication management.

Research result. The data obtained allow us to state the need to develop a unified approach to assessing the
sustainable development of tourism, which should contain General principles that are characteristic of any branch of
the national economy, and specific to individual and related industries. This approach is initiated by the scientific
community, and the tasks of monitoring and implementing sustainable development should be solved by state and re-
gional authorities.

Key words: tourism, sustainable tourism development, principles of sustainable development, tourism
resources, actual sustainable income, multi-criteria approach, resource potential, throughput potential.

Basic provisions. The main trends and problems of the development of the national and regional tourism in-
dustry in the Republic of Kazakhstan are identified and classified; the dissertations of fundamental research and ap-
plied works of leading domestic and foreign scientists and authors on the problems of tourism industry management
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are used as a theoretical and methodological basis; the research is based on a systematic approach to the study of tour-
ism industry management, using methods of economic analysis, systematization.

Introduction. Our structural and content analysis of many explanations of the concept of «methodology» re-
vealed eleven common features. A comparative analysis of these features with the concepts of «tourismy, «tourist ac-
tivity», «tourist businessy» revealed the features of the methodology that is the philosophical basis for studying the the-
ory and practice of tourism development and state management of tourist activities. Here, first of all, the following
features of the concept of «methodology» are highlighted: methods of organizing and constructing theoretical and
practical human activities, normative and rational construction of standard programs of human activity, dynamics of
formation of new cognitive attitudes; consideration of schemes of people's activities for modernization and renewal of
public life, development and reconstruction of schemes of people's activities integrated into everyday practice, analysis
of everyday human behavior, understanding of modern human culture.

The structure and content of all the above-mentioned philosophical teachings are closest to the philosophical
concept of dialectics-development, which is perceived in the Logical and conceptual dimension and is presented as a
theory and method in the historical and philosophical traditions [1]. Dialectical laws of unity and struggle of contradic-
tions and natural connections of the development of being and knowledge allow us (based on their methodological
basis) to solve the main contradictions of the tourist activity of mankind [2,3]. This contradiction has never been con-
sidered by philosophers of far and near abroad as the philosophical basis of tourism. To work out the meaning of this
contradiction, it is necessary to analyze organized travel and the historical roots of human tourism activities.

The methodological justification of the study of tourism activities should certainly contain a philosophical
analysis of the main social functions of tourism. As a global phenomenon. These functions are considered as several:
cognitive, social and communicative, aesthetic, emotional and psychological, sports and recreation, creative and pil-
grimage.

Materials and methods. The methodological basis of the study was a systematic approach to the study of
tourism industry management, using methods of economic analysis, systematization, classification, and economic and
mathematical modeling.

Results and discussion. In accordance with the objectives of the research, it is necessary to provide for cog-
nitive and sports activities. At the same time, based on the initial reasons, it is considered recognized, first of all, the
main social function of chaotic, and then organized travel. The technology of human recognition during a tourist trip
has its own characteristics. Modern medical research has shown that 80% of all information is perceived by a person
through visual receptors. Philosophers write about the high efficiency of visual thinking. Visual thinking performs an
epistemological and methodological function, increases the degree of objectivity of the educational content, and estab-
lishes the reliability of knowledge before testing it in practice. The second most important function of tourism is sports
and recreation. Therefore, we have analyzed the available methodological approaches to the organization of modern
domestic research on human health at the philosophical level.

Life expectancy and active working capacity in the Republic of Kazakhstan is determined by the support of a
half-century lifestyle. However, at present, the majority of Kazakhstani schoolchildren have serious health problems and
low academic performance, as they have a strong attachment to Smoking and alcohol consumption. Students visit their
health with computer games, excessive (often nocturnal) Internet browsing, limitless night discos, night clubs, etc.

SUBJECT OF STUDY:
HUMAN TOURIST
OBJECT OF STUDY: TOURISM SUBJECT OF STUDY:
INDUSTRY TOURIST ACTIVITY - TOURIST

PRODUCT

Figure 1. Hierarchy of concepts in tourism theory

All of the above reduces the mental abilities and physical performance of students, and the lack of sports and
physical activity leads to the appearance of excess weight and an increase in cardiovascular diseases. Insufficient level
of information growth in school during the provided lesson causes students and young people not only the ability to
work, but also not only physical, but also social discomfort. The mass media have created social conditions for the
formation of a negative lifestyle among schoolchildren and adults, and they often do not know about healthy and inter-
esting types of recreation, including through active tourism.
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The «Human development reports «compiled by the UN development program note that human health and
life expectancy depend on maintaining a healthy lifestyle by 51.2%, biological data-by 20.4%, including heredity, en-
vironmental conditions-by 19.9% and the level of health development-by 8.5% [4].

Recommend that travel companies develop a place for Cycling (mountain Biking), mountain peaks climbing
(mountaineering), trekking (mountain, Hiking), horse riding on purpose, water tourism (rafting, rowing and sailing
boats), diving [5]. Introduction to the state standard of higher education in the specialty «Tourism» as a specialization
of training managers for active types of tourism (listed). Training programs for managers, instructors and trainers the
main goal of their work should be to ensure a qualitative improvement in the health of students and prolong the active
longevity of citizens of Kazakhstan.

Table 1
Preventive value of different types of tourism and active recreation in strengthening the body (on a three-
point scale)

. Preventive Functional systems that need to be strengthened
Types of active - -
: value (in cardiovasc . thermore-
tourism nervous breaths | muscular | endocrine :
general) ular system gulation
Wate_r tourism 18 3 3 3 3 3 3
(rowing)
Mountain tourism 17 3 3 3 2 3 3
Ski tourism 17 3 3 2 3 3 3
Cycle tourism 14 3 3 2 2 2 2
Equestrian tourism 11 3 1 1 2 2 2
Luge tourism 9 2 1 1 1 2 2
Transport tourism
(Moto, auto) > 2 . 0 0 ! .
Note-Compiled on the basis of statistical data Of the Agency for statistics of the Republic of Kazakhstan

To create a favorable tourist image of Kazakhstan and the conditions for the rapid development of tourist-
recreational system should adopt a consistent tourism policy based on incentive mechanisms and regulation of tourism
activities, investment prospects, environmental and innovative requirements. At the same time, we see a modern
mechanism for implementing the state policy on sustainable tourism development in the country.

With the entry of domestic tourism to the world market and further improvement of tourism legislation, it
was necessary to take into account and comply with the recommendations, international norms and rules approved and
adopted by the world tourism community [6].

A structural and substantive analysis of the available information on strategic and current planning for the
sustainable development of the global tourism industry allowed us to conclude that we can, first of all, use our experi-
ence in practice. In strategic planning, this is the experience of the world tourism organization on the principle of
«General (experience of the whole world) individual (use in a particular country) ». An example of this is the work of
the XVII1 UNWTO General Assembly [7].

Basic training of specialists in the tourism industry in the Republic of Kazakhstan as of the end of 2019 is
characterized by the following indicators. By the specified period, the number of higher education institutions was 47
(in 2016 - 40, in 2010-38, in 2017 - 28, in 2018 - 38 universities). Of these, 17 universities belong to the state form of
ownership, and 30 universities belong to the private form. Dynamics of the quality of private universities that train
tourism personnel in 2015-2018, respectively.

The main problems of training of tourism personnel today are:

a) excessive academic profile in higher education, the apparent lack of practical skills among students;

b) lack of scientifically well-founded system of professional education of students, which in practice of work
of educational institutions at best replaced with civic education;

c) the content of state education standards (SES) does not meet the requirements of the labour market in the
sphere of tourism and service;

d) there is a lack of up-to-date educational tools that meet business requirements (textbooks, manuals and
electronic materials in the state language; equipment, tourist equipment, etc.);

e) the degree of development of the tourist market does not correspond to the educational training programs
and the quality of training, which is one of the main reasons for the lack of demand for a significant part of University
and secondary school graduates who received diplomas in the specialty «tourismy and «Servicey.
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Table 2.
Training of specialists with secondary professional education for the tourism sector

Quantitative. characteristics of sec- Number of specialists by year
ondary school graduates 2014/15 2015/16 2016 /17 2017/18 2018/19

Total number of specialists released 142 105 226 266 370
Including women, total 113 92 180 216 267
Including seconda}ry schools, state 88 30 118 125 149
forms of ownership

Including women 62 25 96 98 119
Includlng colleges, private. form of 54 73 108 141 291
ownership

Including women 51 67 84 118 157

Note-Compiled on the basis of statistical data Of the Agency for statistics of the Republic of Kazakhstan

Currently, private tourism enterprises account for more than 99% of the total number in the country. The
state has little involvement in the labor market in tourism. UNT in the specialty «Tourism» to a small extent depends
on the requirements of the labor market. Therefore, for 100% employment of graduates, it is necessary to carefully and
systematically study the requirements of employers for tourism managers, and make these requirements for the content
of the educational process at the University. The predicted result of this part of the study is 100% employment of grad-
uates of faculties (divisions) of tourism of the University in the specialty. Systematic study of the labor market in the
tourism industry of the region for the distribution of University graduates in the specialty «Tourismy. Sources of initial
information for research:

1) media reports with ads from recruitment agencies and firms. This information is published in the following
publications: «vacancy», «employment and training», «urgent need», «today's job», etc.- 10 Newspapers and maga-
zines in total.

Employment agencies («Hermesy, «Asia recruiting», «realpartner», «Kvartal», «Altyn Alemy, «Contacty,
«Akniety, «real Expressy, «Afalinay, etc.);

2) publications on the theory and practice of specialists in the structure and activities of the tourist business of
a travel Agency, and, consequently, on the activities of managers.

The research conducted in the period from 2013 to 2019 revealed that in the modern labor market in the field
of tourism (in the largest megacity of Kazakhstan - Almaty), the most popular (at the management level) positions are
such as business guide of a travel company, Manager-translator of a travel company, guide-translator-guide, tourism
Manager, head of a tourist group, Manager for booking and selling air tickets, operator for booking and selling air tick-
ets, Manager - consultant for selling sportswear and shoes, office Manager of a travel company. In total, 10 managerial
positions in the tourism sector are most in demand in the labor market.  The deficit index of any position in the tour-
ism sector is determined by the following indicators: a) duplication of recruitment agencies in the media for the study
period (calendar year); b) the amount of wages; c) the number and complexity of employers ' requirements for this
position.

Thus, all other requirements of employers, except for an individual computer and knowledge of a foreign
(English) language, relate to psychophysical properties. This once again emphasizes the need to test applicants enter-
ing higher education at the faculty (Department) of tourism for psychophysical properties.

The main segments of the strategy, training of tourism personnel:

1. systematic study of the labor market in the field of tourism and service by all interested organizations on
the basis Of the research Institute of tourism of the Kazakh Academy of sports and tourism allowed us to obtain the
following results: a) the actual needs of tourism and service enterprises in specialists with primary, secondary and
higher professional education, for specific positions; b) compliance of the nomenclature of professions (positions) in-
cluded in the classifier with the position in demand in the tourist market; c) compliance of the nomenclature of profes-
sions (positions) included in the classifier; d) Development of a List of «standard (basic) requirements of employers»
for specific positions of modern specialists in the field of tourism and services.

2. development of state standards of primary, secondary and higher professional education based on the prin-
ciples of continuity (each of three generations) in the specialties «tourismy, «social and cultural servicey, «hotel busi-
ness» and its continuity, elimination of duplication in the content of the educational process; determination of optimal
terms of training for each professional and educational level.

3. development of the state standard of higher education for each of the specified specialties in such a way
that the content of primary and secondary vocational education is included in the first stage of higher education. And
applicants who received significant knowledge of primary and secondary vocational education, entered a specialized
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higher education institution and had a reduced period of study. If you work in the specialty for at least two years after
receiving primary or secondary vocational education.

Training of tourism personnel in the master's and doctoral programs is carried out without reducing the terms:
a) industrial master's degree - 1 year; b) scientific and pedagogical-2 years; c) doctoral studies - 2 years.

Established rule:

a) in the structure of the profile Academy, have at least two research institutes working on tourism and ser-
vice issues;

b) in universities with specialized specialties - one research Institute with the corresponding profile of activity.

All educational institutions of primary, secondary and higher professional and tourist education must have
state licenses for activities in the field of education, not regional ones.

Introduce professional aptitude tests for applicants entering universities for tourism and service specialties, in
addition to UNT indicators, as a set of psychophysiological qualities of a person necessary to achieve socially accepta-
ble performance in the field of tourism and service.

In the state educational institutions of tourism and service specialties, increase the study time for introducto-
ry, production and pre-graduate practice, since the development of human resources in the world tourism industry is
more often carried out in practice during the main professional activity.

To develop a scientifically based system of professional education of future specialists with the following
qualities that are in demand in the labor market for tourism and service: energy, sociability, organization and readiness
to show high organizational skills, sociability, responsibility, accuracy, efficiency, punctuality, friendliness, discipline,
initiative, possession of analytical skills, ability to work in a team, ability to persuade and negotiate.
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Tyiiin. 3epmmey maxcamwvl. Maxana aiumaxmagel MypusmMHiy mypakmvl Oamyblh 6a2anay maciioepin
manoayea apuanean. Typusmoi oamvimyovly Kazipel Oeweetii oyipaepoeci Konda Oap pecypcmapobl YmbiMObl
navoananyza Hazap ayoapyosl manan emedi. Toocipube KopcemxenOel, mypusm KOl IKOHOMUKATBIK
24CA0AUNAPObIY KATLINIACYLIHA bIKNAT emeOi, OipaK OHbIH JHCASLIMCHL3 CANOAPbl Oap, OUMKeHi MyPUCmiK azblHHblY
YIeaiobl  KOpUlaeaH OpMAHbIY JACMAHYbIHA 2Kenedi, MYypucmix oy obvekminepine 3usH Keamipeoi JIcaHe
aneymemmix npobremanap myevi3aovl. Typusmoezi mYpakmlivlk AMAKMAazbl 3KOIOSUSLIBIK, dNEYMEeMMIK-Ma0eHU
JHCIHE IKOHOMUKATBIK, PeCypCmapobly O mene-meHoiein Oindipedi
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3epmmeyoin bipezetinici. Folnblmu HCAHANBIK KOMMYHUKAMUBMIK OACKAPY NPOYECiH dcemindipy 6oubiHua
20icmeMeniK YColHbIMOAp MeH NPAKMUKAIbIK YCbIHbICMApObl a3Ipaeyoer mypaobl.

3epmmey Homudicenepi. Anvinzan manimemmep Yummolk SKOHOMUKAHBIY Ke3-Kel2eH CANACLIHA AN HCIHE
JceKe Jicane OAIIAHBICIbL CANANAPEA MK JICAMNbL KASUOAMmMAapobl KAMMYbl KepeK MYPUIMHIY MYpaKmvl OdMyblH
bazanaydvly OipviHeal MICLUH Jcacay Kaxcemminiein Kepcemyee MYMKIHOIK 6epedi. OcwviHoai macindi
MYACOIPLIMOAYObIH 6ACMAMAUBLIAPSL SLILIMU KOLAMOACHbIK 00abin Madbliadbl, dll OPHBIKMbL 0aMyObl OAKbLIAY
MeH [cKe acblpy MiHOemmepin MeMIeKemMmIK HCaHe OHIPIIK OUNIK OPbIHOApbL teuLy2e muic.

Tyitin co30ep: mypusm, MypusMHiy MYpaKmel Oamybl, MYPaKmvl O0aMy NPUHYURMEDL, MYPUCTIK
pecypemap, HaKmvl MYpakmul mabwvlc, Kon eaumemMol macil, pecypcmuli 21eyem, OnKizy aeyemi.
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Pezrome. Cmamvs nocéaujeHa anauzy no0xX0008 K OyeHKe YCMOUYUBOCMU PA36UmUs Mypusma 8 pecuoHe.
CospemeHHbill ypogeHsb pazeumusi mypusma mpebyem oopamums GHUMAHUE HA PAYUOHATILHOE UCHOIb308AHUE CYUje-
CMBYIoWUX pecypcog 6 pecuoHax. Kax nokasvieaem npakmuxa, mypusm cooelicmsyem opmuposanuro baazonpusm-
HbIX SKOHOMUYECKUX YCI0BULL, OOHAKO UMeem U He2AmugHbvle NOCIe0CmeUs, MaK KaK yeeauyeHue mypucmceKkozo no-
MOKa 8edem K 3aSPA3HEHUI0 OKPYICcarouell cpedbl, HAHOCUM yiyepd 00veKmam mypucncKoz2o nokasd, nposoyupyem
coyuanbHule npobnemul. Ycmouuueocms 6 mypusme noopasymesaen NoI0ICUMeTbHbIl OAIAHC SKOI0SUYECKUX, COYU-
AILHO-KYIbIMYPHBIX U IKOHOMUHECKUX PECYPCOB 8 DECUOHE.

Opueunanbrocms ucciedosanus. Hayunas HosusHa 3akiouaemcs 8 paspabomke MemoOuyeckux peKomeH-
Oayutl 1 NPAKMUYECKUX NPEOTONHCEHUL 1O COBEPUIEHCIMBOBAHUIO NPOYECCA KOMMYHUKAMUBHO20 YNPAGIEHUS.

Pezynomamor uccneoosanus. Ilonyuennvie 0anHble nO36015A10M KOHCMAMUPOBAMs HEODXOOUMOCMb 8blpa-
6omKu e0uHo20 no0xX00a K oyenke YCMoUUUB020 pa3eumusl mypusma, KOmopbwlii 00JHCeH cooepaicams odujue npun-
yunvl, xapakmepmule O 10OOU OMPACIU HAPOOHO20 XO3AUCMSd, U cneyuguyeckue 0151 OMOETbHbIX U CMENCHBIX
ompacneil. Huuyuamopamu 6bipabomiiu NOOOOHO20 NOOX00A ABTAEMCSL HAYYHOe CO0DUeCms0, a 3a0a4u KOHMpPOTs U
peanuzayuu YCmoudueo20 pazeumusi O0JIHCHbL PeamvCsi 20CYOaApPCMEEHHbIMU U PESUOHATLHLMU 6lIACHAMU.

Knrouesnvie cnosa: mypusm, ycmoiiuusoe pasgumue mypusma, RPUHYUNbL YCMOUYUBO20 PA3EUMUSL, MYPUCHI-
CcKue pecypcul, (paxmuyecKuil yCcmouuugslil 00X00, MHO2OKPUMEPUATbHBIU NOOX00, PECYPCHbIIL NOMEHYUAT, NPONYCK-
HOLL HOMEHYUAL.
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Annotation. Search for the most advanced schemes and models of the Corporation's product policy, selec-
tion of tools and mechanisms for their adaptation to the conditions of a particular market. The importance of justifying
marketing decisions for the development of such a policy is of increased interest to researchers in this issue.
Originality of the research. Scientific novelty consists in the development of methodological recommenda-
tions and practical proposals for improving the product policy at the enterprise.
Research result. The conceptual framework of market research studies and the role of product policy in the
marketing development Corporation; the specificity of marketing researches for specific food market; conducted mar-
ket analysis of market conditions and formulates the algorithm of development of commercial policy on the selected
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