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Peztome. Muposoii pbinok Hepmu HAX00UMCS 8 YeHmpe HUMAHUSL MEANCOYHAPOOHO20 IKOHOMUUECKO20 CO-
00wjecmea, NOCKONILKY 0CMAemcs OCHOBHbIM UCHOYHUKOM SHEP2UU, OKA3bIBAIOWUM CYUEeCMBEHHOe GIUsIHUE HA OU-
HAMUKY Pa3eumusi Opy2ux SHEP2emuyeckux pulHKo8. B Hacmosiyee epemsi Mupogoll pblHOK Hedmu, KaK u MUposast
9IKOHOMUKA, nepedcusaem cepbestyio peyeccuio. Hegpmsnvie komnanuu 8binysicoenvl MeHsms cmpame2u 000bivu u
paspabomiu, YmooObl CHU3UMb 3AMPaAnbl.

B pesynomame obwezo pacnpocmpanenus nandemuu COVID-19 mnocue xpynnvie cmpanvi-umnopmepol
He@mu BbIHYHCOEHbl COKPAWAMb UMROPM U3-3a NpeKkpaujerus 0obvryu nedhmu. Ha pevinke nabmodaemcs uz0ulmok
NPEONONCEHUsL, YMO NPUBOOUM K CHUICEHUIO YeH Ha Hedhmb. B 9moil céa3u akmyanbHbiM A6IAEmcs UCcie008anue
MEKYWe2o COCMOSIHUSL MUPOBO2O PbIHKA Hehmu.

Kniouesnle cnosa: muposoti pulHOK Hehmu, UHOUKAMOPbL PA36UmMusi MUpogozo Hegpmsnozo puoinka, OIEK
+, gouna yewn, nandemudeckuu koponasupyc COVID-19; mopeogvie omHousenus.
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Summary. The research is caused, firstly, by the need to specify the definition of financial and credit institu-
tions as subjects of the banking sector of Kazakhstan, analyze and evaluate existing approaches to managing their
stability in the strategic aspect and identify factors (possible threats and dangers) that lead to loss of financial stabil-
ity, and, secondly, by the need to develop a mechanism for managing the financial profitability of financial and credit
institutions, ensuring their stable position both in the short and long term.

To improve the quality of financial management and ensure the profitability of financial and credit institu-
tions, it is necessary to justify and develop a strategy for managing their financial stability. At the same time, it should
be borne in mind that even with high efficiency and profitability, insufficient attention to the issues of ensuring the sta-
bility and economic security of financial and credit institutions can lead to financial difficulties for them.

Taking into account the problems discussed above, the relevance of issues related to improving the stability
mechanism of financial and credit institutions has significantly increased, as has the need to find a new methodologi-
cal apparatus aimed at adapting and studying foreign experience and its practical implementation in the domestic
banking system.

Keywords: banking system, financial stability, profitability, security of financial and credit institutions

Basic provisions. On the basis of the analysis and evaluation, the directions of improving the system in the
context of economic modernization of Kazakhstan in the context of globalization are formulated; a mechanism for
improving the system in the context of economic modernization of Kazakhstan in the context of globalization is devel-
oped.

Introduction. One of the most important problems of Kazakhstan's economy at present is overcoming the in-
solvency of financial and credit institutions and ensuring their financial stability.

The concept of financial and credit institutions has not yet been widely used in the banking environment,
however, its definitions go beyond the classification proposed in the Law «On banks and banking activities». In this
regard, the study of the main parameters and characteristics of financial and credit institutions seems to us an urgent
and necessary stage in the development of a mechanism for their stability.

The efficiency of financial and credit institutions is largely determined by the financial capabilities and ra-
tional management of their financial resources [1]. The low level of this management in financial and credit institu-
tions leads to the emergence of crisis phenomena, deterioration of the financial condition, i.e. to the loss of their finan-
cial stability [2,3].
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To improve the quality of financial management and ensure the sustainable development of financial and
credit institutions, it is necessary to justify and develop a strategy for managing their financial stability [4]. At the same
time, it should be borne in mind that even with high efficiency and profitability, insufficient attention to the issues of
ensuring the stability and economic security of financial and credit institutions can lead to financial difficulties for
them.

It should be noted that most of the commercial banks operating today are classified as small and medium-
sized [5].

Banks belonging to large ones are mainly banks created on the basis of transformed branches, former state-
owned specialized banks. Large banks created by enterprises without the participation of state banking services are
relatively few. At the same time, it should be noted that the assessment of the reliability of small and medium-sized
banks is usually significantly underestimated, and this is primarily due to the lack of support from the shareholder, the
state authorities, etc.

Materials and methods. The methodological basis of the research is the works of foreign and domestic sci-
entists devoted to the problem of stability of financial and credit institutions; data from research centers; materials of
scientific conferences on the problem under study.

Results and discussion. In the context of economic modernization, profit is of great value. The desire to get
it is aimed at increasing the volume of production required by the consumer, reducing production costs. In a highly
competitive environment, not only business goals are achieved, but also social needs are met.

Profit for an entrepreneur is a sign in which it is possible to achieve the maximum increase in value that en-
courages investment in these industries. Expenses also play a role. They reflect errors and errors in the direction of
funds, organization of production, sales of products and services.

A large role is assigned to managing the process of profit formation when determining reserves for improving
the efficiency and profitability of the Bank's activities [8,9]. This contributes to the economical use of resources, the
introduction of scientific labor organization, new equipment and production technology, the prevention of unnecessary
costs, and so on.

The importance of improving the mechanism for making a profit increases every year. This is due to various
conditions: the need to constantly improve production efficiency due to the shortage and increase in the cost of raw
materials, increasing the knowledge and capital intensity of production, the transition to market relations, and in-
creased competition.

One of the problems of generating and accruing profit is the issue of determining the financial result of the
Bank's activities [10,11]. This is one of the fundamental and particularly complex problems facing economic science.

The financial result of the Bank's (enterprise's) activity in any legal form is presented as a profit or loss. The
high role of profit in the development of the Bank (enterprise) and ensuring the interests of its owners and staff deter-
mines the need for its effective and continuous management. Profit management is the process of developing and mak-
ing management decisions on all major aspects of its formation, distribution and use in the enterprise.

Competent, effective management of profit formation involves the creation of appropriate organizational and
methodological systems in the Bank (enterprise) to ensure this management, knowledge of the main mechanisms of
profit formation, and the use of modern methods of its analysis and planning.

Analysis of existing foreign and domestic scientific literature the concepts that reflect the functional purpose
of the commercial Bank, has led to the conclusion that the development of the microeconomic theory of banking will
be conducted in three main areas: The Bank is considered in the context of performing the functions of a financial in-
termediary, in the framework of the theory of the banking firm, as well as in terms of a triple transformation of a Bank
— capital, conditions and risks.

A reasoned consideration of strategic purpose as a bridge between development strategy of the credit institu-
tion and the choice of performance criteria is possible to recognize the oversimplification of the definition of objectives
in the form of profit maximization, therefore you can't use profitability as a full-fledged universal criterion of effec-
tiveness of the Bank's activities as a socio-economic system.

The place and role of performance analysis in the management system of a commercial Bank is determined
by one of the main management principles — objectivity and scientific validity of decisions-and is practically imple-
mented by assessing the impact of various external and internal factors on the overall results of the Bank's activities.

A brand-oriented marketing strategy does not contradict the concept of a marketing complex. Kotler's «4P»,
but complements it in terms of including important components of modern banking in the marketing competence, such
as consumers, products, processes and personnel (they can be conditionally designated as «4P», similar to elements of
the concept of F. Kotler) (figure 1).
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Figure 1. The mechanism of the relationship between development strategy and business
model financial institutions

Based on Brand-oriented strategy has a long-term program of the development Bank, aimed not only at mak-
ing profit, but also to increase business value through intangible assets such as brand and satisfaction and loyalty of
customers. | think that in this approach, domestic commercial banks can combine important components of effective
activity, such as development strategy, brand management and business model implementation. The integration of
Brand-oriented banking elements is presented in their interrelation and interaction

A commercial Bank with a brand-oriented development strategy is an open, complex, multi-level system due
to the development of the Bank as a fractal business system that has the properties of flexibility and flexibility in an
uncertain socio-economic reality and operates on the border of stability and chaos, to a certain extent preserving its
hierarchy and internal regime. The Bank's characteristics as a fractal system are identical: self-organization, self-
organization, self-organization, target orientation, dynamics, as well as the ability of all departments and employees to
think and serve entrepreneurs.

In the brand-oriented model of banking business, taking into account the need to position the Bank as a so-
cially responsible and significant institution and develop new approaches to achieving customer loyalty, the interpreta-
tion of the concept of «clienty has been expanded, which makes it possible to include the entire value chain in the form
of a banking product or service in the sphere of influence of the Bank's brand.
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In addition, brand development strategy requires an understanding of the fundamentals and driving forces of
organizational development, which differ from the traditional principles of the classical theory of strategic manage-
ment.

The practical implementation of this approach is related not only to the Bank's marketing policy, but also,
above all, to the formation and management of the Bank's brand in the modern sense of the term. Effective brand posi-
tioning contributes to the creation of additional intangible value for the consumer of the banking product and the for-
mation of the client's commitment to the credit institution.

Brand-based on the concept of customer relationship management and based on a corporate strategy based on
the principle of working with target groups of customers who make up their business policy, allows you to use the
Bank's brand as a tool that can improve the effectiveness of all functional strategies of the Bank, including marketing
strategies.

The formation of Kazakhstan's methodology for evaluating Bank brands should take into account foreign ex-
perience. At the same time, there are problems in reflecting the methods of brand evaluation in the International stand-
ards of evaluation (IAS). The IAS provides methods that can be used for intangible assets in General, without specify-
ing methods related to the brand.

The valuation standards also describe only General approaches to valuation, without highlighting the meth-
ods applicable to intangible assets. This leads to several problems at once.

First, there are various methods used by individuals and legal entities when evaluating Bank brands. Often
they are not comparable to each other.

Secondly, the methods used by foreign companies are not disclosed, which leads to the possibility of falsifi-
cation of evaluation results and conflicts among the evaluation companies.

Third, the existence of different methods causes inconsistencies in the evaluation results obtained by different
companies. At the same time, you should take into account the transition of marketing companies to the sphere of
evaluating Bank brands (BBDO, Brand Rating, Interbrand, FutureBrand).

This transition, in turn, leads to the emergence of new methods for evaluating the brand value of a commer-
cial Bank based on qualitative analysis, which is often subjective.

In practice, the assessment of a Bank's brand is mainly used for accounting purposes (formation of account-
ing reports and marketing budget, tax planning) and for transactions (mergers and acquisitions, bankruptcy and divi-
sion of property between owners).

However, as a rule, the rating is not used in brand management. This is especially true for the Kazakh bank-
ing sector, while the practice of managing commercial banks ' brands has become widespread abroad.

Meanwhile, the assessment of the Bank's brand value is necessary as one of the management tools that is re-
quired when determining the level of success of the brand strategy and the results of marketing services. However, the
effectiveness of the Bank brand assessment depends on the chosen method in the context of various approaches used
in practice (see figure).

In this case, it is necessary to determine the most appropriate method for evaluating the value of a Bank
brand, taking into account its specific features. Thus, methods within the cost approach are not acceptable for evaluat-
ing a Bank’s brand. They do not allow you to take into account the effect of managing a Bank's brand. At the same
time, it is difficult to assess all the expenses incurred for the formation and development of the Bank's brand.

Methods of the comparative approach, in turn, are ineffective, due to the lack of transactions with brands of
commercial banks in the Kazakhstan market. In the author's opinion, the most acceptable methods of evaluating a
banking brand are the methods of the revenue approach. Among them, it is the method of analyzing the strength of the
brand and demand factors that allows you to most fully reflect the features of the banking brand.

The essence of the method is to determine the brand index by ranking the factors of demand for Bank ser-
vices and taking into account the degree of influence of the brand on these factors, which is then applied to various
databases (revenue, profit, cash flows, etc.) to allocate the value attributable to the Bank brand, and discounted.

To a certain extent, this method is used by consulting agencies when evaluating various companies, but in
such cases, standard brand value factors are analyzed without taking into account specific features. This circumstance
is of particular importance when evaluating a Bank brand, which does not allow us to reflect its real value.

Thus, the presence of a successful brand in a commercial Bank allows you to:

- expand and improve the structure of its customer base;

- strengthen the Bank's customer loyalty;

- attract financial resources at a relatively low price;

- reduce the cost of promoting banking products and services on the market;

- attract and retain highly qualified personnel.

However, the formation and development of a banking brand requires careful attention to the calculation of
its value. In turn, a correct brand assessment helps to determine its contribution to the growth of competitiveness of a
commercial Bank as a whole.
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SKOHOMMUKAJIBIK JKAHFBIPTY JKAFJIAMBIHJIA KAPXKbI-KPEIUT MEKEMEJIEPIHIH,
KIPICTEPIH BACKAPY KOHIHJIEI'l TETIKTI 93IPJIEY
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Tyiiin. 3epmmey, 6ipinwioen, Kazaxcmaunviy Oauk canacvlivly cyOveKminepi peminoe Kapoicol-Kpeoum
MeKemenepin akblHOayObl HAKMbLIAY, CMpamesusiivblK acnekmioe onapoObly OPHBIKMbLIbIZbIH 0ACKApYOblY KA3ipel
macindepin manoday KHcone OA2ANAY HCIHE KAPIHCHLILIK OPHLIKMBLILIKIbIY JHCOLATYbIHA Kelemin (pakmopaapobl
(vlkmuman Kayinmep MeH Kayinmepoi) aHbIKMAY KadiCemmilieiMeH, eKIHWIOeH, Kapicbl-Kpeoum MeKeMenepiHiy
KbICKA MEp3iMOi, COHOaU-aK Y3aK meps3imoi Kezenoe Oe 01apoblly OPHLIKMbL OPHANACYbIH KAMMAMACHI3 ememin
KAPIICHLIbIK, Kipicminiein 6ackapy memiein a3ipiey Ka)cemminiciMen wapmmangaH.

3epmmeyoiy Oipezetinici. Kapowcvlibl backapy canacvlh apmmulpy JHCoHE KaAPAUCbl-Hecue MeKeMenepiHiy
Kipicminiein Kammamacwolz emy Yuin 01apoblly KapiCuLIblK MYPAKMbLIbIEbIH 0ACKaPY CMPamezusiCblH He2izoey Jicone
a3ipney Kasicem. XKo2apbl MuiMOinix nen Kipicminik s#ca20aibinoa 0a Kapoichl-Hecue MeKemenepiniy mypaxkmolivblabl
MeH IKOHOMUKATBIK, KAYINCI30ieiH KAMMAMACLI3 emy Macelenepine JICemKiiKCi3 Ha3ap ayoapy oaapobly KApiCbLUIbIK,
KUBIHOBIKIAPLIHA IKETYL MYMKIH eKeHIH ecme YCMagaH HCOH.

3epmmey Hamuoicenepi. JKozapwvioa Kapacmulpviizan npobiemanapobl eckepe OmbIpbin, KapiCbl-Hecue
MeKeMmenepiHiy MYPaKmulLiblK Memicii JHcemiioipyMer 6auiaHblCmvl Macenenepoiy O3eKminiei e0ayip ecmi, oumKeHi
wiemenoix madxcipubeni Oeilimoeyee JcaHe 3epmmeyee JCoHe OHbl OMAHOBIK OAHK JICYlieciHe IC JCY3iHOe eHeizyee
basvimmanzan dcana 20icmemeniK annapammol i30ey Kajxcemminiei apmmol.

Kinm ce30ep: 0Oanx dicyiieci, Kapoicoliblk MYPAKMbLIbK, KipiCminiK, Kapoicbl-Hecue MeKeMenepiniy
Kayincizoiei

Cratucruka, yuer u ayaut, 1(80)2021
http://sua.aesa.kz/, http://www.aesa.kz/ 57




PABPABOTKA MEXAHU3MA 110 YIIPABJIEHUIO 1OXOJAMU ®UUHAHCOBO-KPE/IUTHbIX
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Annomauus. Hccrneoosanue 00ycio8neHo, 80-nepebix, HeOOXO0OUMOCHbIO KOHKpemu3ayuu onpeoeieHusl
PUHAHCOBO-KPEOUMHBIX YYpedcOeHUll KaK CyOvbekmos b6ankosckoll cghepwvt Kazaxcmana, ananuza u oyenxku cyuje-
CMBYIOWUX N00X0008 K YAPABGIEHUIO UX YCMOUYUBOCIbIO 68 CIMPAMeSUYecKom dcnekme U 6blAGIeHUuIo (pakmopos
(803MOJHCHBIX Y2PO3 U ONACHOCTEN), NPUBOOAUUX K NOMEPU (DUHAHCOBOU YCMOUYUBOCIIU, U, 80-8IMOPbIX, HEOOX00U-
MOCbIO pa3pabomKu. MEXaHu3Ma YApAeieHus: QUHAHCOBOU OOXOOHOCHbIO (PUHAHCOBO-KPEOUMHBIX YYPeICOeHUl,
0becnequsaiouezo ux yCmoudusoe Nov0NHCeHUe Kax 8 KpamkOoCPOUHOM, MAK U 8 00JI20CPOUHOM NEPUOOE.

OpueunanbHocms ucciedoganust. JJis NOBbIULEHUS. KAYyecmed YnpaeieHus GuHaHcamu u obecnedyenus 0o-
XOOHOCMU PUHAHCOBO-KPEOUMHBIX YUPeNHCcOeHUll HeOOX0OUMO 0DOCHOBAHUE U PA3PAOOMKA CIMpPAme2uu YnpasieHus
ux gurnancosoli ycmouuusocmvio. Ilpu smom credyem yuumuléams, 4mo oadce npu 6blcOKOU dghekmugrnocmu u
00X0OHOCHIU HEOOCMAMOYHOE HUMAHUE K B0NPOCAM 0becnedens YCmoudugocmu U SKOHOMUYECKoU 6e30nacHocmu
DUHAHCOBO-KPEOUMHBIX YUPEHCOCHULL MOXHCEN NPUBECMU K 803HUKHOBEHUIO Y HUX (DUHAHCOBBIX 3aMPYOHEHUL.

Pesynomamot uccneoosanus. C yuemom paccmompeHHbIX 8bluie npooiem aKmyaibHOCHb 60NPOCO8, CEA3AH-
HbIX C COBEPUIEHCNBOBAHUEM MEXAHUIMA YCIMOUYUBOCTU (DUHAHCOBO-KPEOUMHBIX VUPeXHCOeHUU, 3HAYUMENbHO 803-
POCIa, KaKk 603pocia U NOMpeOHOCHb HOUCKA HOB020 MeMOOOI0SUYeCKO20 annapamd, HanpaeileHHO20 HA aoanma-
YuIo U U3yueHue 3apybeNcHo20 ONbima U NPAKMUYECK020 HEOPEHUs €20 8 OMeHeCMBeH Y0 DAHKOBCKYIO CUCEM).

Kniouesvie cnosa: Oaukosckas cucmema, QUHAHCOBAS YCMOUYUBOCHIb, OOXOOHOCHIb, 0E30NACHOCHb
PUHAHCOBO-KPEOUNHBIX YUPEHCOCHULL.
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Annotation. The article analyzes approaches to assessing the sustainability of tourism development in the
region. The current level of tourism development requires paying attention to the rational use of existing resources in
the regions. As practice shows, tourism contributes to the formation of favorable economic conditions, but it also has
negative consequences, since an increase in the tourist flow leads to environmental pollution, damages tourist display
objects, and provokes social problems. Sustainability in tourism implies a positive balance of environmental, socio-
cultural and economic resources in the region.

Originality of the research. The scientific novelty consists in the development of methodological recommen-
dations and practical proposals for improving the process of communication management.

Research result. The data obtained allow us to state the need to develop a unified approach to assessing the
sustainable development of tourism, which should contain General principles that are characteristic of any branch of
the national economy, and specific to individual and related industries. This approach is initiated by the scientific
community, and the tasks of monitoring and implementing sustainable development should be solved by state and re-
gional authorities.

Key words: tourism, sustainable tourism development, principles of sustainable development, tourism
resources, actual sustainable income, multi-criteria approach, resource potential, throughput potential.

Basic provisions. The main trends and problems of the development of the national and regional tourism in-
dustry in the Republic of Kazakhstan are identified and classified; the dissertations of fundamental research and ap-
plied works of leading domestic and foreign scientists and authors on the problems of tourism industry management
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